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Demand for organic products is booming, according to the
Organic Trade Assoclation (OTA), Brattleboro, Vit In 2013,

Where are they shopping Wh are the

for organic products?
T 0% Supermarkets BUYING
45" Mass merchandisers
1 C 37 ' Natural and organic retailers Organ lc ?
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organic product sales jumped 12 percent compared with believe itis are concernad about want to avoid
2012 to 535.1 billion, setting a new record, it reports. Of this healthier for the effects of genetically
total, organic beverage sales reached 54 billion, a rise of Y chidean e

5 percent from 2012, and, more specifically, organic fresh on their children

Jjuice sales jumped 26 percent to 5486 million, it says. Thicas i e ot tha
As such, organic beverages now account for 3 percent “:;:z lf:ﬂﬂ k ;; ihgui.'irgﬂ.:t sﬂi}rgunilr USDA

of total L.5. beverage sales, according to the OTA. ! sdpificalisickeal on-packaging. W
Overall, the OTA reports that eight out of 10 :
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Armerican families now have organic products Trae Amsedaion, 115,

on their grocery lists at least some, if not all, of the Dispartment of Agricuurs)
time. Here's a look at why these consumers are ° it fo bariad
choosing organic, where they are shopping, and - B T

for whom they are shopping. : HONEST up 13 percent in 2013

" as consumers sought

18/ say they starfed buying e  Organic sweeteners
o ! and aimed fo avoid
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health, athough their children's health fimegecourtesy
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of parents with 48% of parents of tweens have increasad
children under age the organic options they provide.

3 said thay are The

trying to provide 4.?%:315 parents of tweens are buying the

organic foods for
them 100 percant same amount as they did last year.

of the time.

#3% of parents of teens have increased
the organic options they provide.

‘F‘yféuf parents of teens are buying the
sama amount a3 they did last year.

f? fé@ﬂﬁ}éy gfaﬁ 61% of parents who strive

to provide their children with

100% organic foods believe their
children show strong commitments
to choosing organic foods as they
grow clder and begin to make
their own choices.
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