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COMPANY SNAPSHOT

Our mission Is to Innovate, Inspire,
and make products that maximize

human potential accessible to all.
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= BRANDS WITH SPORTS
"w—.w  NUTRITION HERITAGE

POISED TO DISRUPT
‘wa ENERGY DRINK CATEGORY

Authenticity in category lends
credibility around product efficacy

Significant cross-over in categories amongst
a‘we adults drives awareness and consumption

EstablisheszN brands understand
— ——mmiec PErfOrmance consumer” mindset

Energy drink market has been highly concentrated
and relatlvely stagnant; providing new opportunities
T s - for new category entrants



CONSUMERS SEEKING |
FUNCTIONAL PERFQRM‘ANCE
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before their brand known
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(2019 First Insights Energy Drink Report) . (2018 M/ir}el Energy'Drink Report) (2018 Sterling Research Brand Report)



57% of energy drink consumers that
workout are aware of the L3&F brand.
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C4
CARBONATE
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CE ENERGY
CONSUMER

ICONIC <

Millions of con§2dcs KBl (=

iconic C4 brand mark, bright/bold yellow
color, and caution tape hash marks from
America’s #1 Selling Pre-Workout Brand.
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WATERING
EALAMEIRS taste and flavor

through more than 10 years of
carefully formulating, mixing, and
testing what works best with these
clinically studied performance
Ingredients.

- PERFORMANCE
DIFFERENTIATO

84 On-The-Go is the performance
differentiator and formulated with
clinically studied ingredients like
Carnosyn Beta-Alanine, Citrulline
Malate, BetaPower Betaine Anhydrous
and N-Acetyl-L-Tyrosine.

PERFORMANCE,
A@B{Qf%% zero of the

sugar found in your typical energy drink.
C4 is positioned as a better-for-you option
for all consumers.



EXPLOSIVE GROWTH CONTINUES

Annual Retail Sales for C4 Beverage Business (MMs)

Forecasted retail sales dollars (MMs)
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<l DISTRIBUTION PARTNERSHIPS

Nutrabolt has signed or Is currently in the process
of signing with various distribution networks to
distribute C4 Carbonated across the U.S.
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BEVERAGE COMPANY Additional Expansion Planned
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America’s #1
Pre-Werkout
Performance Energy
Brand



