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The Launch

Before Launch

Expo West 2020 
Shark Tank Update 

April 2020 





the future of soda is functional

1960’s
Refreshment

High Sugar,  

GreatTaste

1980’s
Diet

Artificial Ingredients,  

Artificial Taste

2000’s
The “NewDiet”
Artificial Ingredients,  

Slightly Better ArtificialTaste

2020’s
Modern Soda

Clean Ingredients, Natural Sweeteners,  

Low Sugar AND GreatTaste

~$38B category with 97% household penetration. 



“modern soda for the next generation”

250+ u/s/w

250%+ Growth

Retail & Online 

Velocities

86% 

conversion 

rate after

trail

Taste

We are the

#1 Soda on 

Amazon

#1 

Soda

89% report 

Improvement

in gut health, per 

clinical study

Gut Health



Tik Tok success
gut happy fans

1 Billion 
Page Views
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Head of Growth Business

Garland Hill



C
 O

 N
 F

 I D
 E

 N
 T

 I A
 L

   &
    P

 R
 O

 P
 R

 I E
 T

 A
 R

 Y

● Inspiring creativity to 1B+ users

● TikTok users spend on average a 

movie’s length of time on the platform 

every day

● Our audience is more than teenagers

Our Platform
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21

We are a destination for 

like no other

TikTok’s Full Funnel capabilities maximize 

business results

The incremental audience found on TikTok is 

crucial to your media mix

73%
of users feel a deeper connection to 

brands on TikTok than to other 

platforms 1

1. TikTok Marketing Science Global Community and Self-Expression Study,

conducted by Flamingo



Of users turn to TikTok to 
research beverages 1

58%

Increase in Brand Recall by working with 

creators to showcase beverages 2

260%

More likely to engage online with 
brands while shopping for 

beverages on the platform 3

3x

1.  TikTok Marketing Science US Path to Purchase Part 2 Research conducted by Material April 2022

2. TikTok Marketing Science US Creator Ads: Elements of Attention Study conducted by Lumen June 2022

3. TikTok Marketing Science US Path to Purchase Part 2 Research conducted by Material April 2022


